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About Us
The National Federation of Community Broadcasters was founded in
1978 to advocate for and provide direct services to community broadcasters. There are nearly 200 member stations in its network across
the United States. A board of directors governs NFCB and its primary
revenue source is membership dues.
From “A Guide to Organizations Bringing Diversity to Public Media,” Current, July 2016: “NFCB, a membership organization of some 200 stations,
advocates for and provides services to community broadcasters, an
especially diverse group. NFCB also incubated organizations that serve
communities of color, including the Latino Public Radio Consortium
and Native Public Media.”

NFCB serves locally based and
locally focused broadcast media
organizations by providing services
that advance their impact. Founded
in 1978, NFCB is the oldest and
largest national organization
dedicated to community stations
within the public media system.
The public service that our member
stations provide is distinctive,
so are the customized services
that we provide them.

2016 High Notes
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•
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•

•

•

Creating opportunity. With GiveBig to MyStation, nearly
50 NFCB member stations banded together for a year-end
fundraising effort. 38 of those participated actively in the
campaign generating $62,000 dollars in donations from 800
donors. 93 percent of participant stations surveyed indicated that they are eager to participate again in 2017.
Enhancing support. Denver has become a hub for independent media and the place where NFCB has made a new
home for its expanded staff. These changes have exponentially increased our capacity for service and our effectiveness.
Strengthening partnerships and alliances. From the
Radio Preservation Task Force to Greater Public, NFCB has
strengthened its connections to national organizations that
defend, serve, and celebrate community radio and independent media.
Making community radio a force. Whether it was coverage
in publications like Radio World and Current, ramped up
weekly and monthly NFCB communications or our expanded digital presence, NFCB in 2016 charged to the front of the
line to lead a new conversation about community radio and
its importance.
Expanded benefits. NFCB expanded its group buy options
for resources like Pop Up Archive. In addition, NFCB added
interactive chats with stations to discuss issues facing community radio, which continue.
Membership growth. NFCB membership has grown, including engagement from Native, Latino, low-power and
full-power radio stations across the United States and
Puerto Rico. NFCB’s finances are stable and its infrastructure has successfully transitioned to be a robust virtual
organization that can operate nimbly and efficiently.

Finances
Revenue
$5,000

Expenses

$15,646
$150,401

$158,841

$114,892
$280,382

$85,895
$5,250

$6,628

Membership
Conference
Institutional Gifts
Other Revenue

Total Revenue

$415,920

Conference Expenses
Grant-related Expenses
Administration
Facility
Wages & Benefits

Total Expenses

$407,348

“Community radio stations provide unique
value to their listeners, supporters, and our
democracy precisely because they are small.
They are invested in particulars that are
demanded and defined by communities.
They serve as microphones for towns or
regions, fulfilling the ethereal promise
of media that serves all of the public.”

Current, Oct. 2016

Our Future
•

•

•

One-on-one help. From fundraising tips to the
thorny issues, NFCB is just a phone call away.
We’re here to offer advice, share experiences
and be part of your team. Member stations
can call or email anytime to get support from
our experienced and knowledgeable staff.
Discounted and customized on-site consulting
is available to member stations looking for
more extensive help with staff, governance
and more.
Keeping up-to-date. Getting insights and
news from people involved in the same area
as you can be tough. Member stations receive
unlimited access to NFCB’s listserve, where
community radio leaders exchange ideas on a
diverse range of subjects related to stations.
In 2017, NFCB is going even deeper in peer-topeer development with new forums for general managers and underwriting directors.
Greater access. To help stations get stronger,
NFCB introduces in 2017 monthly live Office
Hours chat sessions for station leaders. These
conversations give members access to NFCB
staff and colleagues. It’s your brain trust to
answer questions and to support leadership
development.

•

•

•

Improving performance. NFCB’s webinar series
is intended to help member stations take your
endeavors and big-picture ideas to the next
level. From growing diversity in organizations
to shifting programming into digital platforms,
NFCB’s webinars help stations take lessons
and apply them for their own communities.
Expertise and solutions. Member stations
receive exclusive, reliable and vetted reference
materials, guides and more in NFCB’s Solution
Center, covering issues that matter to stations on a day-to-day basis as well as from a
long-range perspective. From job descriptions
to evaluation tools to underwriting help, our
Solution Center helps your station.
Learning. In 2017, NFCB will launch self-paced
online learning courses, aimed at training
community radio staffers and cultivating
the next generation of pacesetters. The new
atmosphere calls for stations to be responsive
in new ways, and NFCB is poised to support its
member stations.

The 2017 Conference covers
•
•
•
•

Fundraising
Programming
Engagement
And More

Latest updates at nfcb.org

•

•

•
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Community Radio Conference discounts.
Since 1975, NFCB has brought together
community radio’s best and brightest to
make richer community experiences, offer
guidance, and make community media a
more essential part of civic life. The conference will feature intensives, break out
sessions, plenaries and keynotes. Member stations receive a robust discount to
the gathering, scheduled for July 17-19 in
Denver, Colorado.
One-of-a-kind savings. NFCB member
stations receive discounts on a menu of
services, including online playlist and
reporting software (Spinitron), Streaming
Services (StreamGuys), audio transcription
(Pop Up Archive) and more. In 2017, NFCB
will be introducing more group buys to
help members save money.
SoundExchange discount. If you are
not an NPR member or a CSG grantee,
your NFCB membership can allow you to
participate in a SoundExchange agreement brokered by NPR and CPB. Minimum
reporting fees of $500 a year will cost you
only $275 a year (in addition to your membership dues.)
Advocacy and representation with policymaking organizations and stakeholders.
NFCB has, for more than 40 years, been
the go-to organization for supporting the
interests of community media. With a
new administration, changes at the FCC,
spectrum auctions, and a tough year for
media’s reputation, NFCB is gearing up
multi-pronged efforts to educate lawmakers, colleagues, and the general public
about the importance locally based, locally focused public service media organizations in a healthy democracy.

National Federation
of Community Broadcasters
P.O. Box 11270
Denver, CO 80211
(970) 279-3411
membership@nfcb.org
www.nfcb.org

@CommunityRadio
@NFCBorg
@NFCB

